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THE UNIVERSITY OF MELBOURNE

SCHOOL OF CULTURE AND COMMUNICATION

MEDIA FUTURES AND NEW TECHNOLOGIES

100-221

Semester 2, 2007

Contact details

Lecturer in charge: Mark Elliott

Office: Room 236, 2nd floor of the John Medley Building, East Tower
Phone: 8344 7173

Fax: 8344 5494

Email: mae@unimelb.edu.au
Consultation time: 9:30-10:30am, Friday

Other times by appointment.

Attendance requirement

· All students must attend at least 80% of lectures and seminars to be eligible for assessment in this subject. 

· Students who fail to meet this hurdle without valid reason will not be eligible to pass the subject.

Lecture:
1-hr per week for 12 weeks commencing Monday 23 July
Tutorials: 
2 hours per week commencing week 2 of semester

Note: all students need to activate their university email addresses and check them regularly.  We will often communicate with you by email (as will other staff), and it is up to you to ensure that you are able to access these messages.

Maybe you have a disability

A disability can include a range of conditions that many people do not identify as being a disability. Disabilities can include specific conditions such as epilepsy, chronic fatigue, diabetes, dyslexia, long-term medical conditions, and mental health issues along with other traditionally identified conditions such as vision, hearing and physical impairments.

The University of Melbourne provides services that accommodate the needs of people whose disability has an adverse effect on their studies. Adjustments can be negotiated which assist such students to study in a more equal environment. These may include alternative assessment arrangements, alternative reading materials, and academic support workers to assist with a variety of tasks.  If you wish to know more about these services, please contact the Disability Liaison Unit (DLU). Tel: 8344 7068, email: DLU-enquiries@unimelb.edu.au
The University has used its best endeavours to ensure that material contained in this publication was correct at the time of printing.  The university gives no warranty and accepts no responsibility for the accuracy or completeness of information and the University reserves the right to make changes without notice at any time in its absolute discretion.  Users of this publication are advised to reconcile the accuracy and currency of the information provided with the relevant faculty or department of the University before acting upon or in consideration of the information.  Copyright in this publication is owned by the University and no part of it may be reproduced without the permission of the University.

Course Objectives

Students who complete this subject should: 

· Be introduced to the nexus between technological change and the structure of media and communications industries;

· Be able to recognise and explain the differences between analogue and digital media

· Gain a high level of understanding of the key issues affecting contemporary media institutions and communications practices as Australia moves into the era of networked media and digital convergence; 

· Be able to critically compare the future for different media sectors in Australia with selected international case studies using approaches drawn from media and communication studies;

Generic Skills

On completion of this subject students should be able to:

· Identify appropriate analytical frameworks to effectively communicate their ideas in both written and oral forms;

· Contribute to group discussion, and to engage with the views expressed by other students;

· Organise their personal study to reflect on their own learning processes and to complete assessment tasks in a timely manner.   

Subject Description

This subject examines the pressures of technological change on contemporary media institutions and communications practices. Students will be introduced to key debates about media convergence, the relationship between technological change and media practices, and the shift from mass communication societies to networked societies. A range of case studies drawn from different sectors of the media including photography, the music industry, television, cinema, and the internet will be complemented by examination of emerging practices such as video games, "culture jamming", new entertainment forms and surveillance. Students completing the subject will be able to develop a critical understanding of the forces affecting technological change, and will be able to identify the major pressures likely to shape the media-communications industries of the future.

Subject Overview
Week
Topic

1. 
Introduction: technological change and the digital revolution
2. 
Principles of new media

3. 
After the gold rush: the Internet as creative commons?

4. 
Digital content: peer-2-peer networks and the music industry

5. 
Mobile media

6. 
Transforming television

7. 
Imaging reality: visual culture in the media age

8. 
Videogames and new forms of entertainment

9. 
New media art & virtual worlds: interaction and immersion
10. 
Under surveillance: networks, databases and webcams

11. 
Blogs, media networking and alternative information
12. 
Conclusions: new media, mobility and identity

Subject materials

There are no prescribed texts for this subject.  The required readings for each week are the first ones listed under each topic and are all included in this Subject Reader.  This is the reading you are expected to do before class each week so that you can contribute to seminar discussions. It is advisable to bring your Subject Reader to all lectures and seminars.

There are a number of books which are useful for parts of this subject. The following texts are recommended:

· Flew, T. (2005) New Media: An Introduction, 2nd edition, Melbourne: Oxford University Press.

· Marshall, P. D. (2004), New media cultures, London, Hodder Headline. 

· Lister, M. et al. (2003), New media: a critical introduction, London: Routledge.
Undertaking Research

Please note that the readings in the Subject Reader are the minimum reading you are required to do.  All students are expected to read more widely, particularly for areas in which they writing essays.  Each topic contains a list of suggestions for further reading.  Many of these books have been placed at the Reserve Desk in the Baillieu library.  There are also many other relevant books and materials you can refer to. Where you are unable to obtain material from the Baillieu, always check the State Library.    

If you are having trouble locating a particular reading, you should consult with the lecturer who may be able to help you to access a copy, or suggest alternatives.  Students who read more widely will inevitably be more successful in their studies. 

Journals

Key journals which may be of use for this subject include:

New Media and Society

Convergence: The Journal of Research into New Media Technologies

Television and New Media

Media International Australia

Continuum: an Australian journal of the media

Real Time

Media, Culture and Society

Screen

Wide Angle
Gamestudies

Popular Music

Journal of Broadcasting & Electronic Media
Many of these journals can now be accessed electronically.

If you are not already familiar with using the Buddy system for searching databases, you should arrange to undertake a library information session as soon as possible.

Media Resources

There are 3 media resources which are highly recommended for this subject.

The Australian has a ‘Media’ section every Thursday. It contains excellent up-to-date information on the Australian media. Some of the articles are available online at http://www.theaustralian.news.com.au/media/
It is also recommended that you listen to The Media Report (weekly) on ABC radio – Thursdays at 8.30am, repeated at 8 pm. See details and transcripts at http://www.abc.net.au/rn/mediareport/default.htm
And, that you watch Media Watch (weekly on ABC television). Currently, it is on each Monday night at 9.15pm on ABC TV (Channel two) or see the repeat on Tuesday at 1.45pm. Transcripts and details are also available from: http://www.abc.net.au/mediawatch/
Additionally, you should make an effort to follow coverage of new media technologies, including debates over television and Internet policy in Australia.  

Good media resources include the Tuesday IT supplements in the Australian - http://australianit.news.com.au/ - and the Age -http://www.theage.com.au/technology/

A number of Internet based discussion groups are useful including fibreculture http://www.fibreculture.org/ (a discussion of internet theory and policy)

Websites

The address below includes a fantastic list of electronic resources on Australian media http://www.weblaw.edu.au/weblaw/display_page.phtml?WebLaw_Page=Media+and+Telecommunications
Other sources: 

· Australian Broadcasting Authority [ABA] (eg. see the research papers on TV, radio and the Internet), http://www.aba.gov.au
· Magazine Publishers of Australia, http://www.magazines.org.au
· Fairfax advertising bureau (info on newspapers), http://adcentre.fairfax.com.au/research/default.htm
· National Library - link to newspapers online http://www.nla.gov.au/npapers/
· Commercial Radio Australia Ltd, http://www.commercialradio.com.au
· Advertising Federation of Australia, http://www.afa.org.au/
LMS (Learning Management System)

As well as information contained in this Subject Reader, the LMS will be updated each week with Powerpoint presentations from the lecture.

The LMS site will also feature updates of essential online resources and notices for each week’s topic. This material will be discussed along with the recommended readings in each seminar. It is your responsibility to check the LMS each week.

The site also contains a student discussion forum, which is a good place for you to share information or to ask questions of your fellow students. 

Course-wide online bookmarks

A Del.icio.us tag, ‘mfnt’, has been created for this course which students may contribute to in order to share online resources with other students and staff. 

To browse the pages bookmarked, see http://del.icio.us/tag/mfnt

To contribute to this shared resource, create a (free) account at http://del.icio.us/ and tag the pages and resources you’d like to share with ‘mfnt’. Additionally, it is helpful to provide a brief comment on the resource and how it relates the course/topics (although this is optional). See existing tags for examples of such comments.

If you require assistance setting up and learning how to use Del.icio.us, please see me in a consultation period (times listed above) or email Mark at mae@unimelb.edu.au

Assessment

It is strongly recommended that you collect the “Guide to Essay Writing and Presentation’ from the School of Culture & Communication Office, 2nd floor, west tower, John Medley Building.  This Guide describes matters of writing style, referencing and essay submission in great detail. It is a very important resource for your studies. 

Formal Assessment for the subject

· Short essay of 1500 words 30% (due mid-semester)

· Research report of 2500 words 55% (due at the end of semester)

· 10-minute oral presentation 5% (given in a tutorial during the semester) 

· Seminar attendance and participation 10%

Students must complete all components of assessment and attend a minimum of 80% of scheduled tutorials to be eligible to submit assessment and pass this subject.

NB - More specific details including handouts will be provided about assessment tasks in the first weeks of semester and will be further discussed in tutorials. 

Seminar participation

Participation means more than mere attendance!   It is important to have done the required reading prior to the seminar, so that you are able to contribute in an informed way to group discussions.

Seminar presentation

Each student is expected to choose one of the weekly seminar topics and to introduce the discussion in the seminar that week by making a short oral presentation (about 5 minutes) of what you see as the key issues.  You should NOT simply summarise the readings, but ‘value-add’ to them by contextualising the issues and the way they are presented, including identifying relevant theoretical frameworks. In addition, you should also design a brief practical activity for the whole group to undertake which will allow students to engage with the key issues you have raised.   

If more than one person wants to do a particular topic, the presentation will be assessed as a group exercise, in which case each student will receive the same assessment.

Short essay (1500 words, due Friday September 7)

Using specific examples, how would you distinguish ‘new media’ from ‘old media’? How useful is such a distinction?

Note: classtime will be allocated for further discussion.

Research report (2500 words, due Monday November 5)

Each student is required to complete a research report which will present an informed analysis of one of the industry sectors and/or media trends which we study in this subject.

Your report should focus on the way in which technological change is likely to shape the future of that sector or trend, examining issues such as industry structure, forms of media production, and the types of social and cultural experiences generated by that industry sector or media trend.

Your research should be presented as a formal report, comprising an executive summary of the major issues; a table of contents; an introduction; the main body of the report with discussion of the key issues broken up into sections; a conclusion; and a bibliography.

Your research report should not substantially repeat material you have already presented in your short essay.  While some overlaps are acceptable, you should ensure that these are not too great, or you risk being penalised.

Note: classtime will be allocated for further discussion.
Extensions for written work and penalties for late work

It is your responsibility to submit work by the due date.  If for some reason you think you cannot make a deadline for an assessment piece due during the semester, please discuss the matter with the subject co-ordinator or tutor prior to the due date.  Extensions will only be granted in special circumstances.  No extension can be granted on the final piece of assessment without applying for and receiving special consideration and a formal extension from the lecturer in charge of the subject.
Essays submitted after the due date without an extension will be penalised 5% per day.  Essays submitted more than two weeks after the due date without an extension will be given a fail grade (0).

General Notes on Assessment

a) There is an 80% tutorial attendance rule. Your tutorial attendance will be monitored and without documented evidence explaining tutorial absences of less than 80% attendance you will FAIL this subject.

b) Failure to submit all assessable written work by the due date without prior permission from one of the lecturers in charge will disqualify you from consideration for a pass in the subject.  An extension of time beyond the due examination date will be given only on submission of a Special Consideration form via the Faculty of Arts Office, and only for a reason that falls within the guidelines for Special Consideration.  A specific date will then be agreed upon and enforced unless evidence for additional Special Consideration is produced.

c) You are required to keep a copy of all written work submitted for assessment.

d) Brief comments will be included on all assignments, together with a grade on the following scale:  

H1 = 80-100%, H2A = 75-79%, H2B = 70-74%, H3 = 65-69%, P = 50-64%, N = 0-49%.  All failed essays will be double-marked before being returned.

e) Any request for a reconsideration of the final and official grade for this subject must be made in writing to the Head of Department, and give reasons why reconsideration is justified.

f) You are advised to take note of the Faculty Policy on Plagiarism: copies of this document are displayed on departmental noticeboards.

g) You may not submit for assessment in this subject any written work submitted in whole or part for assessment in another subject.

h) All final written work for assessment must be submitted to the English Department Office and include a correctly completed purple cover sheet.  Essays cannot be submitted by fax.  You should include a stamped and self-addressed envelope if you wish to have your final marked essay returned to you.

i) You should check details of your enrolment, because you will not receive a formal result for any subject unless you are enrolled in it correctly.  You need to make changes to your enrolment within the first two teaching weeks of the semester.  

Time Commitment to Study

Time management plays a key role in relation to successful university study.  

Students need to keep in mind that as well as scheduled contact hours for lectures, tutorials/seminars a considerable additional time commitment is needed to complete the academic requirements of each subject.

This subject requires 8.5 hours total time commitment per week or 102 hours of total time commitment per semester.

This includes:

34 contact hours;
34 hours of class preparation and reading; 
34 hours of assessment-related tasks per semester.  

102 hours of total time commitment per subject per semester

8.5 hours total time commitment per week per subject

This means that in every week of semester, aside from your 3 contact hours of lecture and seminars, you should also be devoting 5.5 hours of your time to this subject including reading, research and assessment tasks. 
Aside from your reading for class each week and time spent on assessment tasks, it is recommended that you set aside some time each week to access the LMS for information (see LMS described below) and to listen/watch/read the media resources described below (see Media Resources).
Expectations about reading

Reading is divided into ‘Set reading’ which is compulsory, ‘Recommended reading’ which is highly recommended, and ‘further reading’ which is useful for your essays and research papers. Aside from your textbook, all other set readings and recommended readings are in your subject reader.

You should ensure that you do your reading before seminars. It is advisable to bring your Subject Reader to all lectures and seminars

This subject includes material from a variety of different sources and can include readings which are quite different from traditional journal articles or other academic writing - including reports, briefing notes and industry statistics. This helps to develop an important skill – the ability to interpret and analyse a variety of written material.

Students' responsibilities to contribute to their own learning


At the commencement of each semester students are made aware, through
subject readers, departmental notice boards, LMS and other means, of
their responsibilities to contribute to their own learning. All students must:

· familiarise themselves with departmental guidelines for assessment;

· be aware of the requirements and due dates for each of the components of assessment, including examination times;

· ensure that the they take into account the total time commitment to study
each subject of their enrolment;

· make sure that their studies are not impeded by part-time work or other
outside commitments;

· regularly consult subject noticeboards or wherever subject information is
regularly posted;

· seek assistance if they experience difficulties with any aspect of their
studies.


It is also each student's responsibility to plan a course that satisfies course requirements by ensuring timely enrolment in the correct number of subjects at the appropriate year level.

Libraries

The main library where you will find media and communications holdings is the 

Baillieu Library. Most of the resources related to this subject are located here. 

Apart from its general collection, the Baillieu Library has useful academic journals such as Media, Culture and Society and Media Information Australia as well as a host of online resources.  There is a subject resource page for media and Communications: 

http://dozer.infodiv.unimelb.edu.au/SuRe/subject.php?subject=Media+and+

Communications

The Library has a reasonable collection of videos in the Education Resource

Centre covering the media and the study of Mass Media.  The Baillieu has a 

large collection of national and international newspapers with both current and 

archival holdings.  Electronic newspapers and online media related magazines 

can be found through Buddy 

http://buddy.lib.unimelb.edu.au/  

Media and communications also has its own library page listing electronic 

resources:

http://buddy.lib.unimelb.edu.au/cgi-bin/buddy/ban/media_and_communications
Lexis-Nexis is the best way of finding full-text Australian newspaper articles. It 

indexes all of the major Australian newspapers. 

Another good tool for identifying Australian newspaper articles is ‘Media Scan’, 

available through Buddy.

APAIS and Expanded Academic ASAP (available through Buddy) are very useful 

for locating relevant journal and newspaper articles including some full-text 

articles. 

The library maintains a list of media-related journals in its subject resources 

listings.

 http://dozer.infodiv.unimelb.edu.au/subjectresources/subject/113/all/mediajournals.htm
Planning your workload

It is important to plan your workload in advance.  If you leave things to the last 

minute, you will often find that someone else is using the book that you want.  The best thing to do is to sit down now with your diary and organize a semester time-line for all your subjects.  

Please remember that having essays for other subjects due at the same time does not amount to ‘special circumstances’ for requesting an extension!

Notes on PLAGIARISM

It is very important that you are aware of requirements regarding plagiarism. 

What is Plagiarism?

Plagiarism is the use of another person's work without acknowledgment. Examples include:

· direct duplication, by copying (or allowing to be copied) another's work. This includes copying from a book article, web site, or another student's assignment

· paraphrasing another person's work with minor changes, but keeping the meaning, form and/or progression of ideas of the original; 

· piecing together sections of the work of others into a new whole;

· submitting an assignment that has already been submitted for assessment in another subject;

· presenting an assignment as independent work when it has been produced in whole or part in collusion with other people, for example, another student or a tutor.

Practical Advice to Students

How to Avoid Plagiarism:

Why is Plagiarism so Serious?

Plagiarism is defined as ‘the taking and passing off the thoughts, writings, etc, of other people as your own’. In short, it is intellectual theft.

In not crediting the source, a person is guilty of stealing another’ s research, thinking, writing, or images (intellectual knowledge in all its forms). It is unacceptable at all times; it is completely unacceptable in an intellectual environment such as a university. We take a very dim view of students who engage in plagiarism. 


If a student is found to have deliberately plagiarised the work of another — including copying the work of other students — the penalties are severe. The ‘best outcome’ will be a zero for the particular assessment exercise. You may be failed outright for that subject. If there is reason to believe that you have made a practice of plagiarism, university disciplinary action may be recommended which could result in your expulsion from the university and denial of your degree.

Sometimes a student might inadvertently plagiarise. This is usually the result of inexperience, sloppy note taking, or a combination of both. With the advent of the Internet and a wide range of other electronic sources, the rules for correct citation are still being written. In general, you should try to follow the practice established for citation of written works.

The following notes are to help you avert being suspected of or accused of plagiarising the work of another person. They include special notes on citation of sources found on the World Wide Web.

You must cite the source of information in the body of any essay or assignment (either as a numbered footnote or as an in-text reference) and list the cited source in the bibliography ordered alphabetically. To do this properly, you need to be careful about recording the source of each note that you make, whatever the source, be it a book, a journal, a film or TV documentary, or a source on the Internet.

Each note you take should include certain basic information which enables another person to identify correctly and locate that source and the origin of your quote or data cited. The methods vary for different types of sources. In the first reference to any type of item you must give a description sufficient to identify it. 

The Media and Communications Essay Writing Guide provides precise style requirements for citing references but in general, you are required to note:

For books: Author (full name), Title of book (underlined or in italics), the edition (if not the first), Place and Date of the publication, and Page Number.

For articles: Author (full name), Title of article (between ‘quotation marks’), Name of journal (underlined or in italics), Volume and Issue number, Date/Year of publication, Page Number.

For World Wide Web sources: name of organisation providing the service, the title of the home page and its http://-address (this is the most important reference), the date of creation of that page (if known) or the date of your access (since pages can change or disappear).

Because the WWW is hyperlink media, pages containing ‘hotlinks’ which allow you to go elsewhere, it is important that you note the actual location (URL) of the page from which you have obtained your information. You do that by looking at the Location: field which shows the http://-address. (Some sites allow you to visit other sites within one of their frames without changing the root address. You need to note this.) 

If you take notes using your word processor running simultaneously with your WWW browser, using a process of copy and paste, make sure you put quotation marks around passages which are a direct copy of the Web document to distinguish the copied passages from notes which are in your own words.

Note: See the School of Culture & Communication Essay Writing Guide for precise style requirements for citing references.
Week 1 - July 23

Introduction: technological change and the digital revolution

Lecture by Mark Elliott

Note: No seminar this week

Key issues

· Digital vs analogue and the network
· Techno-determinism and the sociocultural relations of technology
· Interpreting accelerating change
Readings

1.1 McQuire, S. (1997), ‘Understanding technological Change’, pp. 9-12 in McQuire, S. Crossing the Digital Threshold, Sydney and Brisbane: Australian Film Commission and Australian Key Centre for Cultural and Media Policy.

1.2
Lister, M. et al (2003), ‘New media: Determining or Determined?’, pp. 72-83 in Lister, M. et al, New media: a critical introduction, London: Routledge.
1.3
Winston, B. (1995), ‘How are media born and developed’, pp. 54-74 in Dowling, J. et al (eds) Questioning the Media: A Critical Introduction, 2nd edn, Thousand Oaks: Sage. 


1.4
Garreau, J. (2005), 'The Curve', pp. 47-53, 60-61, 71-73 in Garreau, J. Radical Evolution, NY: Doubleday. 


Further reading

Bender, G.  & Druckrey, T. (eds.) (1994), Culture on the brink: ideologies of technology, Seattle:  Bay Press.

Bucy, E. F. (2006), Living in the Information Age: a new media reader  Wadsworth Belmong, CA: Thomson Learning
Benjamin, W. (1973/1936), ‘The Work of Art in the Age of Mechanical Reproduction’, pp. 220-225 in Benjamin, W. Illuminations, London: Fontana.

Carney, S. (2006), ‘New Media Same Players’ The Age, Insight supplement, March 18, p.1-2

Green, L. (2001), ‘Technoculture: another term that means nothing and gets us nowhere?’, Media International Australia, 98: 11-25.

Holmes, D. (2005), ‘Introduction: A Second Media Age?’ Communication Theory: Media, Technology and Society London: Sage p.1-19

Lunenfeld, P. (1999), The digital dialectic: new essays on new media, Cambridge, MA.: MIT Press.

Murphie. A. and Potts, J. (2002), ‘Theoretical Frameworks’, pp. 11-38 in Murphie. A. and Potts, J. Culture and Technology, Houndsmills, Basingstoke: Palgrave Macmillan.

Wajcman, J. (1994), ‘Technological A/genders: technology, culture and class’, pp. 3-14 in Green, L. and Guinery, R. (eds.), Framing Technology: Society, choice and change, St. Leonards: Allen and Unwin.

Winston, B. (1998), ‘A Storm from Paradise–Technological Innovation, Diffusion, Suppression’, pp. 1-15 in Winston, B.  Media Technology and Society.  A History: from the telegraph to the internet, London and New York: Routledge.

Media sources

King, B., Michalson, W. R., Durgan, W. (2004) ‘Next Generation Communication Technologies’ Museum of Science, Wright Theatre, Boston, Jan 14.  Audiocast available at http://forum.wgbh.org/wgbh/forum.php?lecture_id=1400

Week 2 - July 30

Principles of new media
Lecture by Mark Elliott




Key issues

· Differentiating ‘old’ and ‘new’ media

· Key attributes of new media

· Are the promises of new media actually being realized?

Readings

2.1
Flew, T. (2002), ‘What’s new about new media?’, pp. 1-19 in Flew, 

T. New Media: An Introduction, 2nd edition, Melbourne: Oxford University Press.
2.2
Marshall, P. D. (2004), ‘Forms of Interactivity’, pp. 13-28 in Marshall, P. D. New Media Cultures, London, Hodder Headline. 

Further reading

Bolter, J. and Grusin, R. (1999), Remediation: understanding new media, Cambridge, MA. and London: MIT Press.

Deuze, M. (2003), ‘The web and its journalisms: considering the consequences of different types of newsmedia online’, New Media and Society, 5(2): 203-230. 

Lievrouw, L. and Livingstone , S. (eds) (2002), Handbook of new media : social shaping and consequences of ICTs, London: Sage.

Lister, M. et al ‘The characteristics of new media’, pp.13-37 in Lister, M. et al New media: a critical introduction, London: Routledge. 

Manovich, L. (2000), ‘What is new media?’, pp. 18-55 in Manovich, L. The Language of New Media, Cambridge, MA.: MIT Press.

Negroponte, N. (1995), Being Digital, New York, Knopf, pp. 11-13, 69-71, 152-154.

Smith, G. (1999), ‘A Few Words About Interactivity’ pp. 1-34 in Smith, G. On a Silver Platter: CD-ROMs and the Promises of a New Technology, New York and London: New York University Press. 

Week 3 - August 6

After the gold rush: the Internet as creative commons? 

Lecture by Mark Elliott

Key issues

· Key phases of Net history: distributed computing, WWW, Web 1.0, 2.0, 3.0...
· Hacking, open source and creative commons
· From consumers to producers - blogs, wikis, social networks: sharing the media we're making 

Readings

3.1
Lessig, L. (2001), ‘“Free”’ and ‘Building Blocks: “Commons” and “Layers”’, pp. 7-16 and pp. 19-25 in Lessig, L. (2001), The future of ideas: the fate of the commons in a connected world, New York, Random House.
3.2 
Fitzgerald, B. (2005), ‘Creative choices: changes to the Creative Commons’, pp. 83-86 in 
 114 (Feb) (Special issue on Copyright, Media and Innovation). 
3.3
Kleiner, D., & Wyrick, B. (2007). InfoEnclosure 2.0. Mute Magazine, Mute Publishing Ltd, (online magazine), <http://www.metamute.org/en/InfoEnclosure-2.0> 
3.4
Lessig, L. (2004), ‘Conclusion’, pp. 262-267 in Lessig, L. Free culture: how big media uses technology and the law to lock down culture and control creativity, New York, Penguin Press.

Further reading

Castells, M. (2000), ‘The Historical Sequence of the Information Technology Revolution’, pp. 38-54 in Castells, M.  The Rise of the Network Society (2nd edn), London: Blackwell.

Castells, M. (2001), ‘Multimedia and the internet: the hypertext beyond 


convergence’, pp. 189-206 in Castells, M. The Internet galaxy: reflections 

on the Internet, business, and society, New York & Oxford: Oxford 

University Press.

Flew, T. (2005), ‘Digital gatekeepers and the open source movement’ pp. 216-

222 in Flew, T. (2005) New Media: An Introduction, 2nd edition, 

Melbourne: Oxford University Press. 

Leisten, S., Flew, T and Hearn, G. (2005), ‘Alternative Intellectual Property Systems for the Digital Age’, pp. 87-98 in Media International Australia 114 (Feb) (Copyright, Media and Innovation). 

Lovink, G. (2002), ‘The rise and fall of Dotcom mania’ and ‘Hi-Low: The Bandwidth dilemma, or internet stagnation after Dotcom mania’, pp. 349-379 in Lovink, G. Dark Fiber Tracking Critical Internet Culture, Cambridge, MA: MIT Press. 

Lovink, G. (2003), ‘Oekonux and the free-software model’, pp. 194-223  in Lovink, G.  My first recession: critical internet culture in transition, Rotterdam, V2 publishing. 

McChesney, R. (2000), ‘So much for the magic of technology and the free market: The world wide web and the corporate media system’, pp. 5-35 in Swiss, T. and Herman, A.  (eds.), The World Wide Web and Contemporary Cultural Theory, New York and London: Routledge.

Mitnick, K. (2002) The Art of Deception: controlling the human element of security, Indianapolis, Wiley.
Nissenbaum, H. (2004) ‘Hackers and the contested ontology of cyberspace’, New Media & Society, 6(2):195-217. 

Pascu, C., Osimo, D., Ulbrich, M., Turlea, G. & Burgelman, J.C. (2007) The potential disruptive impact of Internet 2 based technologies. First Monday, (online journal) 12(3), <http://www.firstmonday.org/issues/issue12_3/pascu/>

Standage, T. (1998) The Victorian Internet: The Remarkable Story of the Telegraph and the Nineteenth Century’s On-Line Pioneers, London, Weidenfeld & Nicolson. 
Stoll, C. (1989) The Cuckoo’s Egg: tracking a spy through the maze of computer espionage, New York, Doubleday. 
Tetzlaff, D. (2000), ‘Yo-ho-ho and a server of warez: Internet software piracy and the new global information economy’, pp. 99-126 in Swiss, T. and Herman, A. (eds.), The World Wide Web and Contemporary Cultural Theory, New York and London: Routledge.

Torvalds, L. & Diamond, D. (2001) Just for Fun: The Story of an Accidental Revolutionary, New York, HarperBusiness.
Winston, B.  (1998), ‘The Internet’, pp. 321-336 in Winston, B.  Media Technology and Society.  A History: from the telegraph to the internet, London and New York: Routledge.

Media sources

King, B., Michalson, W. R., Durgan, W. (2004) ‘Next Generation Communication Technologies’ Museum of Science, Wright Theatre, Boston, Jan 14.  Audio available at http://forum.wgbh.org/wgbh/forum.php?lecture_id=1400

Week 4 - August 13
Digital content: peer-2-peer networks and the music industry

Lecture by Mark Elliott

Note: Time will be allocated in this week’s seminar for discussion of short essay
Key issues


· MP3s and peer-to-peer distribution
· Music, video and beyond - file sharing: anything (digital) goes
Readings

4.1
McCourt, T. and Burkart, P. (2003), ‘When creators, corporations and consumers collide: Napster and the development of on-line music distribution’, Media, Culture and Society, 25(3): 333-350.

4.2

Crawford, K. (2005), ‘Tracking the ecologies of music and peer-to-

peer networks’, pp. 30-39 in Media International Australia 114 

(February) (Special issue on Copyright, Media and 

Innovation). 

4.3

Rimmer, M. (2005), ‘The Grey Album: Copyright Law and Digital 

Sampling’, pp. 40-53 in Media International Australia 114 

(Feb) (Special issue on Copyright, Media and 

Innovation). 

Further readings

Alderman, J. (2001), Sonic boom: Napster, MP3, and the new pioneers of music, Cambridge, MA., Perseus Publishing.
Banks, J. (1996), Monopoly television: MTV’s quest to control the music, Boulder, CO.: Westview Press.

Chion, M. (1994), ‘Television, Video Art, Music Video’, ch.8 in Chion, M.  Audio-vision: sound on screen (translated by Gorbman, C.), New York: Columbia University Press.

Cooper, J. and Harrison, D. (2001), ‘The social organization of audio piracy on the Internet’, Media Culture and Society, 23(1): 71-89.

Goodwin, A. (1992), ‘From anarchy to chromakey: developments in music television’, pp. 24-48 in Goodwin, A. Dancing in the distraction factory: music television and popular culture, Minneapolis: University of Minnesota Press.

Menn , J. (2003), All the rave: the rise and fall of Shawn Fanning’s Napster, New York, Crown Business.
Merriden, T. (2001), Irresistible forces: the business legacy of Napster & the growth of the underground internet, Oxford, Capstone.
Taylor, B.C et al, (2002) ‘New media and the circuit of cyber-culture: Conceptualizing Napster’, Journal of Broadcasting & Electronic Media, 46(4): 607-629.

Rimmer, M. (2001), ‘Napster: Infinite digital jukebox or pirate bazaar?’, Media International Australia, 98: 27-38.

Sandulli, F. D. & Martin-Barbero, S. (2007) 68 Cents per song. Convergence 13(1):63-78.

Vaidhyanathan, S. (2004), The anarchist in the library: how the clash between freedom and control is hacking the real world and crashing the system, New York, Basic Books.
	Week 5 – August 20

Mobile Media

Lecture by Mark Elliott

Note: Please bring mobile phones, iPods and portable media!


Key Issues

· Convergence

· Transformation of public space

· Ubicomp

Readings

5.1
Caronia, L. (2005). Mobile Culture: An Ethnography of Cellular Phone 


Uses in Teenagers’ Everyday Life. Convergence 11:3, 96-103.

5.2
Katz, J. E. & Sugiyami. S. (2006). Mobile Phone as Fashion Statements: 


Evidence from Student Surveys in the US and Japan. New Media and 


Society 8:2, 321-338.

5.3
Ubiquitous computing. (2007, June 14). In Wikipedia, The Free Encyclopedia. Retrieved 08:37, July 11, 2007, from <http://en.wikipedia.org/wiki/Ubiquitous_computing> (please read online if possible)
Further Reading

Campbell, S. (2007) A Cross cultural Comparison of Perceptions and Uses of Mobile Telephony. New Media & Society 9(2):343-363.

Ito, M., Okabe, D, & Matsuda, M. (Eds.). (2005). Personal, Portable, Pedestrian: Mobile phones in Japanese Life. Cambridge: MIT Press.

Gow, G. (2005). Information Privacy and Mobile Phones. Convergence 11(2):76-87.

Sheller, M. & Urry, J. (Eds.). (2006). Mobile Technologies of the City. London; New York: Routledge.

Steinbock, D. (2005). The Mobile Revolution: the making of mobile services worldwide. London; Sterling: Kogan Page.

Tutt, D. (2005). Mobile Performances of a Teenager: A Study of Situated Mobile Phone Activity in the Living Room. Convergence 11(2):58-75.

Wei, R. & Lo, V. (2006). Staying Connected while on the Move: Cell Phone Use and Social Connectiveness. New Media and Society 8(1):53-72.

Week 6 – Augst 27

Transforming Television


Guest Lecture: Ingrid Volkmer
Key issues

· Inventing digital broadcast technologies
· Choosing digital broadcast policies

· Imagining digital broadcast futures
Readings

6.1 
Given, J.  (2003) 'What to do with digital technology', pp. 99-114

in Given, J.  Turning off the Television: Broadcasting's Uncertain Future, Sydney: UNSW Press.

6.2
Jock Given, ‘The signal is clear: do not adjust your sets’, Sydney Morning Herald, 16 March 2006, p. 11: <http://www.mediacomm.unimelb.edu.au/documents-linked/JockGiven-smh-060316.doc> (2 June 2006)
6.3
David Crowe, ‘Coonan’s perfect road map to the past’, Australian Financial Review, 18 March 2006, p. 22 

6.4
Charles Platt (1997), 'The great HDTV swindle', Wired 5.02.

Online version: http://www.wired.com/wired/archive/5.02/netizen.html?pg=1&topic=&topic_set=

Further reading

Brinkley, J. (1997) Defining Vision: The Battle for the Future of Television, New York: Harcourt Brace & Co

Brookey, R. A. (2007) The Format Wars. Convergence 13(2):199-211.

Casteneda, M. (2007) The Complicated Transition to Broadcast Digital Television in the United States. Television & New Media 8(2):91-106.

Chalaby, J.K. (2005) Transnational television worldwide: towards a new media order London; New York: I.B. Tauris
Coonan, H. (Minister for Communications, Information Technology and the Arts) (2006) ‘Meeting the Digital Challenge: Reforming Australia’s media in the digital age’, Address to CEDA, Sydney, 14 March <http://www.minister.dcita.gov.au/media/speeches/meeting_the_digital_challenge_reforming_australias_media_in_the_digital_age> (2 June 2006)
Flew, T. (2005), ‘Leaning back, leaning forward: Television after the internet’, pp. 97-99 in Flew, T. (2005) New Media: An Introduction, 2nd edition, Melbourne: Oxford University Press. 

Given, J.  (2003) 'Australia's Choices: the 1998 decisions', pp. 139-157

in Given, J. Turning off the Television: Broadcasting's Uncertain Future, Sydney: UNSW Press. 

Given, J. (2000), Commercial networks: Still the ones?', pp.35-51 in Turner, G. and Cunningham, S.  (eds.), The Australian TV book, St. Leonards, Allen & Unwin.

Jeffrey A. Hart (2004) Technology, Television, and Competition: The Politics of Digital TV New York: Cambridge University Press

Hawkins, G. and Reynolds, M. (2001), ‘ABC TV online, digitally yours’, Media International Australia, 100: 95-103.
Idato, M. (2005) ‘Digital Daze’ The Age, Green Guide March 17, p.8-9

Klinger, B. (2006) Beyond the Multiplex: cinema, new technologies and the home, Berkeley: University of California Press
Marriner, C. and Needham, K. (2003) 'ABC takes the buzz out

of digital TV', Sydney Morning Herald, 27 May.

Marshall, P.D. (2004), ‘Rejuvenation: Television’, pp. 88-101 in 

Marshall, P. D. (2004), New media cultures, London, Hodder Headline.

Owen, B. M. (1999) The Internet Challenge to Television, Cambridge, Mass: Harvard University Press.

Seiter, E. (2000), ‘Television and the Internet’, pp. 227-243 in Caldwell (ed.), Theories of New Media: A Historical Perspective, London: Athlone.

Thomas. A. (2001), ‘Free-to-air futures in the United Kingdom and Australia: a personal view’, Media International Australia, 98: 103-111.

Thomas, J. (2000), ‘It’s later than you think: The productivity commission’s broadcasting inquiry and beyond’, Media International Australia, 95: 9-17.

Westfield, M. (2000), The gatekeepers: the global media battle to control Australia's pay TV, Annandale, NSW and West Wickham, Kent: Pluto Press Australia and Comerford & Miller.
Media sources

ABC Dig TV

http://www.abc.net.au/dig/tv/

Digital Broadcasting Australia

http://www.dba.org.au


Site contains useful library & links

Freeview

http://www.freeview.co.uk/


Digital television provider in the UK
http://www.digitaltelevision.gov.uk/
Information about digital television in the UK
http://www.reality.be/webcam/index.htm
Watch online television: free internet TV stations

Week 7 – September 3

Imaging reality: visual culture in the media age

Lecture by Mark Elliott

Key issues

· The transition from analogue to digital images - realism in the digital age
· Digital technology in cinema: 1st and 2nd wave technologies
· New 'reality' entertainment forms: infotainment, docutainment, reality tv and beyond
Readings

7.1 
Mitchell, W.J. (1992), The Reconfigured Eye: Visual Truth in the 
Post-Photographic Era, Cambridge MA and London: MIT Press, pp. 1-8, 16-20.

7.2
Roscoe, J. (2001), ‘Real Entertainment: new factual hybrid 

television’, Media International Australia, 100: 9-20.
7.3
McQuire, S. (1999), ‘Digital Dialectics: The Paradox of Cinema in a 

Studio Without Walls’ in Historical Journal of Film Radio and 

Television, vol. 19, no. 3, pp. 379-397.

Further reading: Photography

Berger, J. (1982), ‘The Ambiguity of the Photograph’, 85-98 in Berger, J. and Mohr, J. Another Way of Telling, New York: Pantheon.

Cohen, K. R.’What does the photoblog want?’ Media Culture and Society 27, pp. 883-901
Lister, M. (1997), ‘Photography in the Age of Electronic Imaging’, pp. 249-291 in Wells, L.  (ed.), Photography: A Critical Introduction, London and New York: Routledge.

Tihrol, B. (2000) ‘The photo-journalist and the changing news image’ New Media and Society  Iss 2. Pp. 335-352
Further reading: Television

Andrejevic, M. (2004), Reality TV: the work of being watched, Lanham, Md., Rowman & Littlefield Publishers.

Bell. P. (2001), ‘Real new formats of television: looking at Big Brother’ Media International Australia, no. 100, pp. 105-114.

Bonner, F. (2003), Ordinary television: analyzing popular TV, London, Sage.
Dovey, J. (2000), Freakshow: first person media and factual television, London: Pluto Press.
Fetveit, A. (1999), ‘Reality TV in the digital era a paradox in visual culture?, Media Culture and Society, 21(4): 787-804.

Jones, M. J. (2003) ‘Show your real face: A fan study of the UK Big Brother, Transmissions (2000, 2001, 2002).  Investigating the boundaries between notions of consumers and producers’ New Media Society, Sep, Iss. 5, pp.  400-421

McGrath, J. (2004), Loving big brother: performance, privacy, and surveillance space, London & New York, Routledge.
McQuire, S. (2003), From Glass Architecture to Big Brother: Scenes from a Cultural History of Transparency’, Cultural Studies Review 9(1): 103-123.
Further reading: Cinema

Balio, T. (1998), ‘”A major presence in all of the world’s important markets”: The globalization of Hollywood in the 1990s’, pp. 57-73 in Neale, S.  and Smith, M.  (eds.), Contemporary Hollywood Cinema, London and New York: Routledge.

Elsaesser, T. (1998) ‘Cinema Futures: Convergence, Divergence, Difference’, pp. 9-26 in Elsaesser, T.  and Hoffmann, K. (eds.) Cinema Futures: Cain, Abel or Cable?, Amsterdam: Amsterdam University Press.

Manovich, L. (2000), ‘What is Digital Cinema?’, pp. 286-307 in Manovich, L. The Language of New Media, Cambridge, MA.: MIT Press.  (Earlier version online at http://jupiter.ucsd.edu/~manovich/text/digital-cinema.html)

Marshall, P. D. (2004), ‘Rejuvenation: Film in the Digital World’, pp. 75-87 in 

Marshall, P. D. New media cultures, London, Hodder Headline. 

McQuire, S. (1997), Crossing the Digital Threshold, Sydney and Brisbane: Australian Film Commission and Australian Key Centre for Cultural and Media Policy.

McQuire, S.  (1999), ‘Cinematic Subjectivity in the New Millennium’, pp. 134-146 in Maximum Vision: Large Format and Special Venue Cinema, Sydney and Brisbane: Australian Film Commission and Australian Key Centre for Cultural and Media Policy.

McQuire, S. (2000), ‘Impact Aesthetics: Back to the Future in Digital Cinema?’, Convergence: The Journal of Research into New Media Technologies, 6(2): 41-61.

McQuire, S. (2004) ‘Slow train coming? The transition to digital distribution and exhibition in cinema ‘ Media International Australia, no. 110 (February): 105-119.

Screen (1999), vol. 40, no. 2. (Dossier on digital cinema)

Wide Angle (1999), vol. 21, no. 1 (Special Issue on digital cinema)

Week 8 – September 10

Videogames & new forms of entertainment

Guest Lecture: Tom Apperley

Note: seminars taking place in computer labs.  Check LMS for room details.

Key Issues

· The rise, fall and rise of the video game

· Issues in the study of videogames

· Online gaming

Readings

8.1
Lister, M. et al (2003) ‘Gameplay, pp.260-286 in Lister, M. et al New 

media: a critical introduction, London: Routledge. 


8.2
Morris, S. (2002) ‘First-person shooters : a game apparatus’, pp. 81-97 in 


King, G. and Krzywinska, T. (eds.)  Screenplay: Cinema/ videogames   /interfaces, London, Wallflower.
Further reading

Cassell, J. and Jenkins, H. (1998), From Barbie to Mortal Kombat: gender and computer games, Cambridge, MA. : MIT Press.

Chesher, C and Costello, B. (eds.) (2004) The Games Issue (Theme issue of Media International Australia no. 110  February).  

Herz , J. (1997), Joystick nation: how videogames ate our quarters, won our hearts, and rewired our minds, Boston: Little, Brown.

Jansz, J. and Martens, L. (2005), ‘Gaming at a LAN event: the social context of playing video games’,  New Media and Society, 7 (June):  333 - 355. 

Kennedy, H. (2002), ‘Lara Croft: Feminist Icon or Cyberbimbo?  On the limits of textual analysis’, Game Studies 2(2) (e-journal: www.gamestudies.org/0202/kennedy/)

Kent, S.L (2001), ‘Super Mario Nation’, pp. 35-48 in Wolf, M. (ed.) The Medium of the Videogame, Austin: University of Texas Press.
King, L. (ed.) (2002), Game on: the history and culture of videogames, London: Laurence King.

Miller, C. (2004), ‘Massively multiplayer online games’ ch. 13 in Miller, C. Digital storytelling: a creator's guide to interactive entertainment, Boston, Focal Press.
Murray, J. (1997), Hamlet on the holodeck: the future of narrative in cyberspace, New York: Free Press.
Murray, J. and Jenkins, H. (1999), ‘Translating Star Trek into Digital Media’,pp. 35-57 in Smith, G. On a Silver Platter: CD-ROMs and the Promises of a New Technology, New York and London: New York University Press. 

 Newman, J. (2004). Videogames, London, Routledge.

Provenzo, E. (1991), Video kids: making sense of Nintendo, Cambridge, MA. : Harvard University Press.

Squire, K. (2002), ‘Cultural framing of computer/video games’, GameStudies 2(1) (e-journal: www.gamestudies.org/0102/squire/)

Wardrip-Fruin, N. and Harrigan, P. (eds.) (2004), First person: new media as story, performance, and game, Cambridge, Mass., MIT Press.
Wolf, M. (ed.) (2001) The Medium of the Videogame, Austin: University of Texas Press.

Wolf, M. and Perron, B. (eds.) (2003), The video game theory reader, New York, Routledge.

	Non Teaching Period: September 17 - October 30



Week 9 – October 1

New media art & virtual worlds: interaction and immersion
 

Lecture by Mark Elliott & Alex Gibson

Note: Time will be allocated in this week’s seminar for discussion of research report.
Key issues

· New media art and digital aesthetics?

· Convergence between immersive art and entertainment

· Contemporary culture and art-making

Readings

9.1
Tofts, D. (2005), 'What is Media Art?' in Interzone: Media Arts in Australia, Craftsman House, Fishermans Bend, Vic. : Craftsman House pp. 12-31.

9.2
Rackham, M (2005), ‘Wonderland – A manifesto for the 21st century immersive works’, Mesh #18 p.13 – 15 (Available online: http://www.experimenta.org/vanishingpoint/download/EXP_MESH18.pdf )
9.3
Frank A. K. (1995), ‘When I Enter Virtual Reality, What Body Will I Leave Behind?’ in Cyber_Reader: Critical Writings for the Digital Era, edited by Neil Spiller, Phaidon Press, 2002, p. 238-245.

Further Reading 

Bourriaud, N. (2002) 'Screen Relations' in Relational Aesthetics, (Trans Simon Pleasance & Fronza Woods with participation of Mathieu Copeland) Les Presses du Reel, pp. 65-78.

Dixon, R. (1997), Other spaces: the marketing, distribution + exhibition of interactive art, Sydney: Australian Film Commission.

Druckrey, T. (1999) Ars Electronica: facing the future, a survey of two decades, 


Cambridge, Mass., and London, MIT Press.

Grau, O. (2003) ‘Virtual art – Digital! The Natural Interface’ Virtual Art: From Illusion to Immersion, Cambridge, MA: MIT Press pp. 193 - 211
Kimbell, L. (2004) New media art : practice and context in the UK, 1994-2004 Manchester [England] : Arts Council, England in association with Cornerhouse Publications

Lunenfeld , P (2000), Snap to grid : a user's guide to digital arts, media, and cultures, Cambridge, MA : MIT, esp. pp. 147-170.

Lynn, V. (ed.) (2001) Space odysseys: sensation & immersion,  Sydney : Art Gallery of New South Wales.

Miller, P.D. (2004) ‘Uncanny/Unwoven’ Rhythm Science, Cambridge Massachusetts: MIT Press pp.32-36.

Morse, M. (1998), ‘Media Art and Virtual Environments’ part 3 in Morse, M. Virtualities: television, media art, and cyberculture, Bloomington : Indiana University Press.

Moser, M and MacLeod, D. (eds.) (1996), Immersed in technology: art and virtual environments, Cambridge, MA. : MIT Press.

Murphie. A. and Potts, J. (2002), ‘Digital aesthetics: cultural effects of new media technologies, pp. 66-94 in Murphie. A. and Potts, J. Culture and Technology, Houndsmills, Basingstoke: Palgrave Macmillan.

Palmer, D. (2001) ‘The Art of Real Time’ The Fibreculture Reader: an inventory of Australian net culture, criticism and theory (ed. Brown, H. et al) Fibreculture publications: Melb, Victoria pp.215-223

Photofile: Australian magazine devoted to photoart

Popper, F. (1993) Art of the Electronic Age, London, Thames and Hudson.

Realtime magazine: Monthly free streetpress available Australia-wide

Rheingold, H. (1991) ‘The Origins of Drama and the Future of Fun’ in Rheingold, H. Virtual Reality, London: Mandarin Publishing, p. 286-311.
Schwarz, H-P. (ed.), (1997) Media--art--history : Media Museum, ZKM, Center for Art and Media Karlsruhe, Munich and New York: Prestel.

Tofts, D. (2005) Interzone: media arts in Australia Craftsman House: Fishermans Bend, Vic
Weibel, P. and Druckrey, T. (eds.) (2001) Net-condition: art and global media, Cambridge, Mass., and  London, MIT Press.
Media sources

Empyre

http://www.subtle.net/empyre/

Discussion network for media art
Experimenta

http://www.experimenta.org
Media art ogranisation

Rhizome
http://www.rhizome.org/
Online platform for global media art community

Southworth, C., Ziporyn, E. (2006) ‘Music and the Invasion of Technology’

Audiocast: http://forum.wgbh.org/wgbh/forum.php?lecture_id=1798

Museum of Science, Boston: Museum of Science Wright Theatre, January 25, 2006

ZKM: Centre for Art and Media Karlsruhe

http://on1.zkm.de/zkm/e/

Media art museum in Karlsruhe, Germany

Places to visit

Australian Centre for the Moving Image

http://www.acmi.net.au
Federation Square

Australian Centre for Contemporary Art

http://www.accaonline.org.au

111 Sturt St 

Southbank

Centre for Contemporary Photography

http://www.ccp.org.au

404 George St

Fitzroy

Horse Bazaar

http://www.horsebazaar.com.au/
397 Little Lonsdale St

Melbourne 3000

A digital arts bar projecting digital art, featuring collaborations between musicians and visual artists, weekly big screen Nintendo and Atari competitions.  Also the main venue for Digital Fringe (digital arts component of Melbourne Fringe Festival)

Ian Potter Centre: NGV Australia

http://www.ngv.vic.gov.au/ngvaustralia/

Federation Square

Loop

http://www.looponline.com.au

23 Meyers Place

Melbourne 3000

Purpose built bar that hosts screen works, experimental music, audiovisual performances, forums

National Gallery of Victoria International

http://www.ngv.vic.gov.au/ngvinternational/

180 St. Kilda Rd,

Melbourne

Melbourne International Arts Festival

12 Oct – 28 Oct
www.melbournefestival.com.au
Melbourne Fringe Festival 

http://www.melbournefringe.com.au
27 Sept – 15 Oct

see especially the digital art component, Digital Fringe http://www.digitalfringe.com.au/

Week 10 – October 8

Under surveillance: networks, databases and webcams

Lecture by Mark Elliott

Key issues

· The rise of surveillance culture

· Electronic panopticon

· ‘Real time’ observation

· Cultural responses to surveillance

Readings

10.1
Lyon, D. (2001), ‘Surveillant sorting in the city’, pp. 51-68 in Lyon, D. Surveillance society: monitoring everyday life, Buckingham: Open University Press.

10.2
Murphy, S. (2000), ‘Lurking and Looking: Webcams and the construction of cybervisuality’, pp. 173-180 in Fullerton , J. and Söderbergh Widding, A.  (eds.) , Moving images: from Edison to the webcam, Sydney: John Libbey and Co.
Further reading

Couldry, N. (2003), ‘Live “reality” and the future of surveillance’, in Couldry, N. Media rituals: a critical approach, London and New York,  Routledge.

Hight, C. (2001), ‘Web-cam sites: the documentary genre moves online’, Media International Australia, 100: 81-93.

Levin, T., Frohne, U. and Weibel, P. (2002), Ctrl space: rhetorics of surveillance from Bentham to Big Brother, Karlsruhe and London, ZKM and MIT.
Lyon, D. (1994), The electronic eye: the rise of surveillance society, Cambridge: Polity.

Lyon, D. (2001), Surveillance society: monitoring everyday life, Buckingham: Open University Press.

Lyon, D. (2003), Surveillance after September 11, Malden, Mass., Polity Press. 
McGrath, J. (2004), Loving big brother: performance, privacy, and surveillance space, London & New York, Routledge.
Morgan, J. (1998), ‘A brief chronology of photographic and video surveillance’, pp. 277-287 in C. Norris, Moran, J.  and Armstrong, G. (eds.), Surveillance, closed circuit television and social control, Aldershot: Ashgate.

Munro, I. & Shaw, M. (2005) ‘Every step you take…’ The Age, July 26 p.11

O'Harrow, R. (2005), No place to hide, New York, Free Press. 

Rheingold, H. (2002), ‘Always-on panopticon ... or cooperation amplifier?’ in Rheingold, H.  Smart mobs: the next social revolution, Cambridge, Mass., Perseus Publishing.

Sinclair, C. (2006) ‘Online growth maps a future’ The Australian April 20

Whitaker, R. (1999), The end of privacy: how total surveillance is becoming a reality, New York: New Press.

White, M. (2003), ‘Too close to see: men, women and webcams’, New Media and Society, 5(1): 7-28.

Yang, C. Capell, K. & Port, O. (2005)‘The State of Surveillance’, August 8, http://www.businessweek.com/magazine/content/05_32/b3946001_mz001.htm Accessed Sept 10, 2005

Media sources

GOandROAM Webcam Directory

http://www.goandroam.com/webcams/

Browse webcams around the world

Google earth

http://earth.google.com/

Picturephoning.com

http://www.textually.org/picturephoning/
Online network of publicly submitted media captured on picture/video phone

Weathercam

http://www.weatherimages.org/weathercams/world.html
Webcams from around the world

YouTube

http://www.youtube.com

Mashup videos

	Week 11 – October 15

Blogs, media networking and alternative information 

Lecture by Mark Elliott

Note: seminars will be taking place in computer labs. Check LMS for room changes


Key Concepts

· The changing role of alternative media in ‘new’ media.

· The growth of the bogosphere

· The explosion of wikiworld
Reading

11.1
Baoill, A. O. (2005) Concpetualizing the Weblog: Understanding what it is in order to imagine what it can be. Interfacings: A journal of contemporary media studies. Retrieved 9 July 2007 from http://www.comm.uiuc.edu/icr/interfacings/articles.html

11.2
Garcelon, M. (2006). The ‘Indymedia’ Experiment: The Internet as Movement Facilitator Against Institutional Control. Convergence 12(1):55-82.

11.3 
Giles, J. (2005) Internet Encyclopaedias Go Head to Head. Nature, special report published online: <http://www.nature.com/news/2005/051212/full/438900a.html>

Further Readings

· Further readings will be posted on the LMS during the course of the semester.

Week 12 – October 22

Conclusions: media, mobility and identity

Lecture by Mark Elliott
Key Issues

· Portable forms, user-generated & personalised content
· New media = ubiquitous media
· New media and transcultural flows - a question of identity

This lecture will reflect on the major issues raised over the course of this semester.  

Do we need new paradigms for thinking about the relation between media and society, culture and identity, technology and the self?  

We will also focus on the ways you can utilize critical discussion in your research reports. 

There are no new readings for this week

